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«Криза» як субконцепт концепту «війна» 
в британському воєнному медіадискурсі 
 
Павленко В. В.  
Дніпропетровський національний університет імені Олеся Гончара  
Досліджено один з основних субконцептів концепту «війна» в сучасному британському воєнному 
медіадискурсі – «криза». Проаналізовано тенденції досліджень концептів у когнітивній науці та обґрун-
товано можливість застосування їхніх результатів у медіадослідженнях. Доведено, що задля всебічного 
дослідження воєнного медіадискурсу необхідним є вивчення його основних концептів і їх ролі у деко-
дуванні воєнного повідомлення. 
Ключові слова: когнітивна наука; воєнний медіадискурс; концепт; субконцепт; криза. 
 
1. Introduction 
Stating the problem. The end of the XXth – 
the beginning of the XXIst century appeared to 
be full of political contradictions which very of-
ten turned into warfare, in its direct and figura-
tive meaning. This has led to the fact that “war” 
and its constituents have become quite com-
mon both in media discourse and in people’s 
lives. It is obvious that in the modern world tra-
ditional forms of war have transformed. To-
gether with warfare in hot spots, psychological 
and informational wars coexist. In media dis-
course war is frequently represented mediately 
by actualization of meta-communication fac-
tors. Such meta-communication factors gain 
primary importance in encoding as well as de-
coding the “warˮ message. Thus, it seems rea-
sonable to research the constituents (subcon-
cepts) of the concept “warˮ in media discourse.  
Analysing the recent researches. The cogni-
tive trend in linguistic in 1970s-1980s stipulates 
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the researches of “conceptˮ (G. Lakoff, 
Ch. J. Fillmore, R.W. Langacker, A. Wierzbicka, 
R. Pavilionis, D. Likhachev, Yu. Stepanov, 
Yu. Prokhorov, Ye. Kubryakova, M. Boldyrev, 
V. Maslova, Ya. Prykhoda, M. Yatsymirska, 
O. Yasinovska, L. Vasylyk, etc.). Nevertheless, 
despite the variety of cognitive, linguistic, cul-
turological and other researches, the nature of 
concept, its structure, definition and peculiari-
ties of its functioning in media discourse (in par-
ticular, in war media discourse) have not yet 
been worked out properly. It is conditioned not 
only by the different approaches to the study of 
“conceptˮ, but also by text-focused nature of 
most researches, while “conceptˮ is directly in-
cluded into discourse sphere. Hence, it should 
be studied on the basis of discourse analysis to-
gether with cognitive and linguistic approaches, 
especially when dealing with media discourse. 
The purpose of the research. The article 
aims at versatile analysis of cognitive nature of 
the concept “crisisˮ, its functioning in British 
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war media discourse and its role in decoding 
the war message. The study is based on the 
publications of The Guardian (G) [1] and The 
Telegraph (T) [2]. The methods applied were as 
follows: discourse analysis, content-analysis 
and conceptual analysis. 
The research results. In modern science, 
there are various definitions of “conceptˮ de-
pending on the sphere of the research (linguis-
tic, philosophy, philology, cognitive science, 
etc.). It is likely that to investigate media dis-
course, it is necessary to appeal to cognitive sci-
ence and its interpretation of “conceptˮ. Ye. Ku-
bryakova states that “conceptˮ is a unit of cog-
itative activity which is in constant motion [3]. 
Analysing the field structure of “conceptˮ, Z. 
Popova and I. Sternin assert that “conceptˮ is a 
combination of cognitive signs and cognitive 
classifiers, and is the unity of image, infor-
mation contents and interpretative field [4]. 
Differentiating the terms “notionˮ (conceptus) 
and “conceptˮ (conceptum), N. Alefirenko de-
fines “conceptˮ as a cogitative image which 
possesses a rather wide structural range: “from 
general visual images to logical notions; from 
superficial to deep layers of sense encoding 
(with various degree of its explication)ˮ [5, 
p.60]. Thus, as a unit of cognitive scope, “con-
ceptˮ represents the result of person’s cogni-
tive activity and defines the attitude of the per-
son’s consciousness to the particular object, 
phenomenon or event.  
Another understanding of “conceptˮ is 
given by Yu. Stepanov who also differentiates 
the terms “notionˮ and “conceptˮ, but adds to 
it emotional component. The scholar states 
that “unlike notions, concepts are not only 
thought but also they are experienced. They are 
the subject of emotions, sympathies and antip-
athies, sometimes of controversies, as wellˮ [6, 
p. 43]. Yu. Stepanov singles out three compo-
nents of “conceptˮ: “1) the main, current indi-
cation; 2) additional, “passiveˮ indication which 
is already irrelevant; 3) the internal form which 
is usually not realised but remains in the exter-
nal verbal formˮ [6, p. 43]. According to the 
scholar, “conceptˮ is the thing by which an or-
dinary person can sometimes “influence the 
cultureˮ [6, p. 43]. Definitely, such understand-
ing of “conceptˮ, together with differentiating 
the terms “notionˮ (conceptus) and “conceptˮ 
(conceptum), is vital for media discourse, espe-
cially for war media discourse in which emo-
tional component should be taken into account 
while encoding the message. 
In his work R. Harris states that “a person 
does not code and then reproduces the infor-
mation, he adopts it according to his own 
knowledge and ideas as well as the context in 
which this message was receivedˮ [7, p. 54]. 
Here, the context takes on special significance. 
Undoubtedly, in mass communication it would 
be proper to use the following definition of con-
text: “conditions, frame or process in which the 
events happen and the meaning for the content 
is providedˮ [8]. Obviously, such definition 
seems more suitable while investigating war 
media discourse than that used in philology and 
linguistics. 
A famous scientist T. van Dijk, researching 
context models and their roles in discourse pro-
cessing, emphasizes that “contexts do not di-
rectly influence discourse or language use at all. 
Rather, it is the subjective interpretation of the 
context by discourse participants that con-
strains discourse production, structuration, and 
understandingˮ [9, р. 124]. According to Van 
Dijk, a certain communicative even is repre-
sented in any social situation and its partici-
pants actively and continuously construct the 
mental representation only of those peculiari-
ties of this situation which appear relevant for 
them at this particular moment [9, p. 124]. 
Such understanding of context amends un-
derstanding of traditional model of communi-
cation by R. Jacobson. Although the scholar 
considered context to be very important, he did 
not take into account background addressee’s 
knowledge and the context in which the ad-
dressee gets certain information. Thus, ad-
dresser’s and addressee’s contexts may differ. 
Communicative mechanisms of their maximal 
convergence need to be studied. 
As it was stated above, the forms and 
means of war have been changed nowadays. 
Consequently, the bounds of the concept “warˮ 
have been broadened. The analysis of British 
war media discourse has proved that the con-
cept “warˮ involves various subconcepts in its 
structure [10, p. 96]. One of these main subcon-
cepts is “crisisˮ. In dictionaries, “crisisˮ is de-
fined as: “1) a time of great disagreement, 
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confusion, or suffering; 2) an extremely difficult 
or dangerous point in a situationˮ [11]; “a situ-
ation in which there are a lot of problems that 
must be dealt with quickly so that the situation 
does not get worse or more dangerousˮ [12]; 
“1) a time of intense difficulty or danger; 2) a 
time when a difficult or important decision 
must be madeˮ [13].  
The conceptual analysis of British war media 
discourse shows that concept “crisisˮ is used 
here in all its meanings, depending on the esca-
lation of the situation. In Ukrainian events in 
December 2013-January 2014 concept “crisisˮ 
appears in a week since the beginning of the 
protest. It is contextually connected with 
Ukrainian police failure to clear Kyiv protestors 
(T). Then the US Secretary of State John Kerry 
and EU foreign policy chief Catherine Ashton ar-
rived in Kyiv to talk “with all parties to find a 
way out of the crisisˮ (T, Dec 11, 2013). Thus, 
the situation was officially recognised as crisis. 
Since that time, concept “crisisˮ actively func-
tions in British war media discourse devoted to 
these Ukrainian events. The semantic-associa-
tive structure of the concept “crisisˮ is revealed 
by the following word combinations: “Ukraine 
crisisˮ, “the crisis that followed last March’s an-
nexation of Crimeaˮ, “to resolve crisisˮ, “deep-
ening crisisˮ, “immediate causes of the crisisˮ, 
“at the core of the crisisˮ. It is connected with 
other main concepts of war media discourse, 
such as: “protestˮ, “crackdownˮ, “tensionˮ, and 
“conflictˮ. All of them are used to represent and 
estimate the political situation which is in the 
center of the discourse.  
Two years later concept “crisisˮ also be-
came one of the key subconcepts of the con-
cept “warˮ. This time it is already actualised in 
the feature headline “Ukraine crisisˮ (G, Aug 31, 
2015). It represents and somehow explains the 
situation of Kyiv parliament clashes in August 
31, 2015. But in this case concept “crisisˮ be-
comes the reason for protests: “Several hun-
dred activists had been protesting close to the 
Ukrainian parliament building from early in the 
morningˮ, “A few protesters threw plastic bot-
tles at the police, but finally the explosion of vi-
olence was overˮ (G, Aug 31, 2015). Later it is 
actualised in the headline “Ukraine crisis: 
What’s going on in Crimea?ˮ (G, Aug 12, 2016) 
and estimates the situation after Russia’s 
annexation of the Crimea: “Tensions between 
Ukraine and Russia have escalated again, more 
than two years after Russia’s annexation of Cri-
meaˮ (G, Aug 12, 2016). “Crisisˮ is associated 
with Russia’s accusation of Ukraine of trying to 
stage armed incursions in the southern penin-
sula and Ukrainian denial and the statement 
that Russia “has massed tens of thousands of 
soldiers thereˮ (G, Aug 12, 2016). Thus, concept 
“crisisˮ gets a wider meaning in British war me-
dia discourse describing Ukrainian situation. 
In Syrian events in the spring-autumn 2011, 
concept “crisisˮ appeared in British war media 
discourse only in October 2011 and at once in 
the meaning of “an extremely difficult or dan-
gerous point in a situationˮ [11]: “the crisis is 
already showing worrying signs of descending 
into an armed struggleˮ (G, Oct 14, 2011). It is 
contextually connected with the disagreement 
of people with Bashar’s regime. In November 
2011 concept “crisisˮ is associated with some 
uncertainty: “The Syrian crisis has put new en-
ergy into old allegiances in what had been shift-
ing diplomatic territory in the region. Syria and 
Russia are old allies, but Syria, already close to 
Iran, had been moving closer to turkey too until 
earlier this year. …It remains unclear what ef-
fect this will have in military terms…ˮ (T, Nov 
29, 2011). Concept “crisisˮ was the conse-
quence of the concepts “uprisingˮ, ˮprotestˮ, 
“unrestˮ, and “tensionˮ. Hence, it can be con-
cluded that unlike the Ukrainian events, where 
concept “crisisˮ functioned in a bit milder 
meaning, here, as a result of more savage 
events, it gets more aggressive meaning.  
3. Conclusion 
Concept “crisisˮ, as any concept of any dis-
course, influences the formation of addressee’s 
context models. This concept is contextually 
connected in addressee’s consciousness with 
some difficult situation which has to be solved 
in the nearest future. The context models, as 
the representations of the certain situation or 
events, change with the change of the seman-
tic-associative structure of the concept “crisisˮ. 
Further studies of concepts and subconcepts of 
war media discourse will help find out the 
mechanisms of modeling the semantic-associa-
tive structure of the concept “warˮ as well as 
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the mechanisms of the correct decoding of a 
war message. 
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ПАВЛЕНКО В.В. «КРИЗИС» КАК СУБКОНЦЕПТ КОНЦЕПТА «ВОЙНА»  
В БРИТАНСКОМ ВОЕННОМ МЕДИАДИСКУРСЕ 
Исследован один из основных субконцептов концепта «война» в современном британском военном 
медиадискурсе – «кризис». Проанализированы тенденции исследований в области когнитивной науки 
и обоснованы возможности применения этих результатов в медиаисследованиях. Доказано, что для 
всестороннего исследования военного медиадискурса необходимым является изучение его основных 
концептов и их роли в декодировании военного сообщения. 
Ключевые слова: когнитивная наука; военный медиадискурс; концепт; субконцепт; кризис. 
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PAVLENKO V. «CRISIS» AS A SUBCONCEPT OF «WAR» IN BRITISH  
WAR MEDIA DISCOURSE 
To research and characterize the nature of the subconcept “crisisˮ and its correlation with other main con-
cepts of British war media discourse the following methods were applied: discourse analysis, content-analysis 
and conceptual analysis. The semantic-associative structure of the subconcept “crisisˮ as well as the contexts 
of its functioning were under study. 
The study of war media discourse as a systematic phenomenon is impossible without the profound research 
of its main concepts. Concept “crisisˮ, as a subconcept of the concept “warˮ, influences the formation of 
addressee’s context models. Usually it is contextually connected in addressee’s consciousness with some dif-
ficult situation which has to be solved in the nearest future. The context models, as the representations of 
the certain situation or events, change with the change of the semantic-associative structure of the concept 
ˮcrisisˮ. Further studies of concepts and subconcepts of war media discourse will help find out the mecha-
nisms of modeling the semantic-associative structure of the concept “warˮ as well as the mechanisms of the 
correct decoding of a war message. 
Concept “crisisˮ as a subconcept of the concept “warˮ is first under consideration. For the first time the author 
makes an attempt of grounding the connection between the semantic-associative structure of the concept 
“crisisˮ with addressee’s context models.  
The obtained results can be used in further deep study of the main concepts of war media discourse and the 
mechanisms of decoding a war message. 
Keywords: cognitive science; war media discourse; concept; subconcept, crisis. 
  
